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MIKHAPOJIHA OHJIAMH-IPOTPAMA

niiBUIeHHs KBaJgidikauii npauniBHukis 3BO

«Cuia conianbHUX Mepe:K y npogeciiiHOMy pO3BUTKY NPEACTABHUKIB
yHIBepCcHTEeTIB: 0COOMCTHIT OpeH/I, IHCTPYMEHTH JI1 OCBITHIX NPOAYKTIB,
NPOCYBAHHSA HIHHOCTEH CTAJIOI0 PO3BUTKY

28.03.2024 - 20.06.2024

Ctpokn CruanoBi mporpamu Ob6csr,
BHKOHAHHS TOJAMH
28.03.2024 — | 1. Enexrponnwuii quctanmiiauii kype "Cramuii SMM: cTaii KoMyHiKaIrii 30

10.04.2024 3BO B comianpHUX Mepexkax/ Sustainable SMM: Sustainable
Communication in Social Media for Higher Education Institutions" (kypc
AHTITIHCHKOI0 MOBOIO)

10.04.2024 — | 2. EnextpoHHU# qucTaHiiftEni Kypc «KpeaTHBHHI KOHCTPYKTOP: 30
15.04.2024 nmo0y10Ba IHHOBALIMHUX OCBITHIX opmatiB B UPpoBy epy» (Kypc
AHTIIHACHKOIO Ta YKPATHCHKOIO MOBaMHU).

15.04.2024 — | 3. MixHapoaH1 BeOiHapU-OpOKEPCHKI 3yCTpidi 3a ydacTi MpeJCTaBHUKIB 12
13.06.2024 3BO Ilopryranii, [Tonsmri, HiMmeuunnu, TypequnHu, y TOMY YHCIII:

15.04.2024 3.1. Be6inap Nel «The Power of Social Media in Professional Developmenty

4
17.05.2024 3.2. Be6inap No2 «Sustainable Communication in Social Media for HEIs» 4
13.06. 2024 | 3.3. Be6inap Ne3 «Becoming a Changemaker Through Social Media» 4

15.05.2024 — | 4. IlinroTOBKa HAYKOBO-METOJMYHOI JIOTIOBI/II 32 HaNpsAMKOM "Po3BUTOK 50

30.05.2024 cranux komyHikaiiit 3BO y comianeaux mezia": [Ipe3eHTartis 1yt BUCTYITY
Power Point (7-10 craiiaiB)

01.05.2024 — | 5. BukonanHs npakTU4HOi po6oTu "Po3pobka koHuemnii ;s MmbkHapoaHoro | 50

15.05.2024 poexTy y cdepi po3Butky 3BO: crani komyHikalii, epeKTHBHA OCBIiTa,
CTalIMi PO3BHUTOK, TpETs Micis yHiBepcuTeTiB". O0csr podotu 1-2 cTOpiHKY.
MoBa BUKOHAHHSI: aHIJIIHChKA.

15.06.2024 6. Kpyrnmii ctin muist mpe3eHTanii 1onoBiiel yuacHukiB Kypcy "Po3Burtox 8
(cybora) — CTaJIMX KOMYHIKaI[iil 3aKJIafiB BUIIOT OCBITH: pealizallis TpeTboi Micii
MOKJIMBI YHIBEPCHUTETIB 3 BUKOPHUCTAHHSIM MOXKJIMBOCTEH COIIAIIBHUX MEpex"
3MiHH!
Bceboro 180

[Iporpamy opranizoBye KuiBcbka 0i3Hec-1kona pamkax MixHapogHoro npoekty “COMSUS. Development of
sustainable communications of Higher education institutions in social media” Erasmus + (Project n° 2022-1-PL01-
KA220-HED-000090164).
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IHcTpyKUil 1010 TPOXOAKEHHS IPOrPaMHU

Ckaanosa Nel. Enexkrponnnii nucranuiinui kype " Craaunit SMM: craji

komyHikauii 3BO B conianbHux mepexax / Sustainable SMM: Sustainable

Communication in Social Media for Higher Education Institutions" (kypc
AHIIIHCHKOK MOBOIO)

Oo0csr, rogun: 30.

Kypc npoxoauTh Ha OHJIANH-TLIAT(OPMI MOPTYraibCchbkoro yHisepcurery Lusofona
University.

Temu Kypcy KomeHTapi 111010 BUKOHAHHS
Presentation. OsnaiiomuTuch 3 iHdopmariiero. He
noTpeOye BUKOHAHHS 3aBaHb.

Unit 1 - Intro to sustainable social media communacation

Introduction Osuaitomurtucs 3 indopmarriero. He
noTpeOye BUKOHAHHS 3aBaHb.
Defining sustainable communication BukoHaTu 3aBIaHHS.

1.1.3. Take part in the Quiz
(5 TeCTOBHX IIUTAHB)
1.2. Environmental and climate-change challenges in Social Media BukoHaTH 3aBIaHHSL.

Marketing (1 Question) 1.2.2. Take part in the Quiz
(5 TeCTOBHX IIUTAHB)
1.3. Goals and Challenges of Sustainable Communication BurkoHaTH 3aBIaHHSL.

1.3.2. Take part in the Quiz
(3 TecToBi IMTAHHS)

1.4. Importance of sustainable communication in higher education BurKkoHaTH 3aBIaHHSL.

1.4.2. Take part in the Quiz
(5 TeCTOBHX IIUTAHB)

1.5. Understanding the role of social media in sustainable BurKkoHaTH 3aBIaHHSL.
communication 1.5.2. Take part in the Quiz
(5 TMTaHb HA BiIIIOBIAHICTE)

Unit 2 - Strategies for sustainable communication

Introduction OsnaiioMuTuCh 3 iHdopmariiero. He
noTpeOye BUKOHAHHS 3aBJIaHb.
2.1. Identifying and Defining Sustainability Goals And Target BurkoHaTH 3aBIaHHSL.
Audiences 2.1.3. Take part in the Quiz
(16 TecTOBHX MUTAHB)
2.2.Sustainable Social Media Strategies For Higher Education BurkoHaTH 3aBIaHHSL.

2.2.3. Take part in the Quiz
(10 TecTOBHX ITUTAHD)

2.3. Finding Common Ground: Aligning Online And Offline BukoHaTH 3aBIaHHSL.
Organizational Sustainability Objectives 2.3.2. Take part in the Quiz
(10 TecTOBHX ITUTAHD)

Unit 3 - Social media platforms & tools for sustainable
communication

Introduction OzHaiiomuTucsk 3 iHpopmartiero. He
noTpedye BUKOHAHHS 3aB/IaHb.
3.1. Social Media and Sustainability Bukonartu 3aBgaHHs.
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3.1.3. Take part in the Quiz
(5 TecTOBHMX NMUTAHB)

3.2. Best Practices for Using Social Media for Sustainable BuKkoHATH 3aBIaHHS.

Communication 3.2.2. Take part in the Quiz
(5 TecTOBHX MUTAHB)

3.3. Tracking and Evaluating Sustainable Communication BukoHaTH 3aBIaHHSL.

3.3.2. Take part in the Quiz

(5 TecTOBHMX NMUTAHB)

Unit 4 - Creating impactful and engaging content

Introduction Osuaitomurtuncs 3 indopmaritiero. He
noTpeOye BUKOHAHHS 3aBJaHb.
4.1. Promoting dialogue and interaction on social media platforms BukoHaTu 3aBiaHHsL.

4.1.2. Exercise
(BCTaHOBUTH BI/IMOBIIHICTH)
4.2. Telling stories: key principles of storytelling BukoHaTtu 3aBiaHHsL.

4.2.2. Exercise
(BCTaHOBUTH BIJIMOBIIHICTH)

4.3. Creating engaging and shareable social media content: Osnaiiomutuch 3 iHdopmarriero. He
techniques and strategies noTpedye BUKOHAHHS 3aBJIaHb.
4.4. Exploring visual media, infographics, and videos Bukonatu 3aBiaHHs.

4.4.2. Exercise
(10 TecTOBHX MHUTaHB)

Unit 5 - Collaboration, partnerships and Influencer marketing

Introduction Osuaitiomuruncs 3 indopmarriero. He
moTpe0dy€e BUKOHAHHS 3aBIaHb.
5.1. How can collaborations and partnerships contribute for positive | BukoHatn 3aBgaHHsI.

sustainable communication 5.1.4. Take the quiz
(5 TeCTOBMX IIUTAHB)
5.2. Engaging with sustainability-focused organizations BurKkoHaTH 3aBIaHHSL.

5.2.3. Take the quiz
(10 TecTOBHX ITUTAHD)
5.3. Partnering-up with influencers BurKkoHaTH 3aBIaHHSL.
5.3.4. Take the quiz
(10 TecTOBHX ITUTAHD)
5.4. Encouraging user-generated content BurKkoHaTH 3aBIaHHSL.
5.4.2. Take the quiz
(10 TecTOBHX ITUTAHD)
5.5. Crisis management plans: strategies for transparent and effective | Buxonatn 3aBganus.
crisis communication 5.5.2. Take the quiz
(10 TecTOBHX ITUTAHD)
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